starturs B HOME PARTY SALES

It's Your

PARTY

HOME PARTIES ARE ALL THE RAGE.
HERE’'S HOW TO GET IN
ON THE FUN.

BY KAREN E. SPAEDER

Home parties also appeal to men like
s8-year-old Steve Weronski, a senior in-
dependent garden consultant with or-
ganic gardening company The Happy
Gardener Inc. Weronski was the first rep
to join the Ashland, Virginia-based com-
pany in 2004, and he couldn't be hap-
pier disseminating his gardening knowl-
edge. “My business runs very informally
on going to home demonstrations and
showing how to do a container garden,
for instance,” says the Glen Allen, Vir-
ginia, entrepreneur, who initially in-
vested all his income back into the busi-
ness until profits doubled in the sec-
ond year as he shared the nipnnun.{t}r
with more people. “It’s working. What
can I say? I'm finding people who are
also interested in sharing organics
with everybody else”
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